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1. INTRODUCTION 

The Growing Significance of Ethical Frameworks in Modern Business 

In an increasingly globalized world, businesses are no longer isolated by geographical boundaries. They must consider a 

complex web of diverse cultures, economies, and legal systems while maintaining their operations. As corporations expand 

across borders, they face mounting pressures to uphold ethical practices, not just for regulatory compliance, but also for 

maintaining public trust and long-term profitability. It is within this global context that ethical frameworks drawn from 

Abrahamic religions (Judaism, Christianity, and Islam) continue to provide invaluable guidance for modern business leaders. 

The rapid expansion of global markets, alongside the rise of corporate power, has highlighted the urgent need for a more 

ethical approach to business practices. Companies that fail to adopt ethical guidelines risk damaging their reputation, losing 

customers, or facing legal repercussions. As concerns about environmental sustainability, social justice, and corporate 

governance grow, there is a heightened recognition of the role values-based leadership can play in mitigating these issues. 

Moreover, the ethical teachings embedded in Judaism, Christianity, and Islam offer timeless principles that transcend specific 

cultural and legal contexts. These principles, grounded in religious teachings, provide moral clarity on issues such as honesty, 

justice, responsibility, and compassion. They serve as a beacon for ethical decision-making in business, encouraging 

companies to focus on long-term value creation rather than short-term profits. 

As businesses continue to shape and reshape the global landscape, these Abrahamic ethical teachings remain relevant, 

providing an enduring framework for integrating morality and purpose into the core of business practices. 

Religious Ethics in Business: An Historical Overview 

Historically, religion has been a guiding force in shaping economic behavior. From the early merchant practices in ancient 

civilizations to the modern global marketplace, religious ethics have consistently influenced business operations. In the 

Jewish tradition, the Torah set forth clear guidelines for fair trade and honesty in transactions, establishing a moral foundation 

for commercial practices. Christianity, through the teachings of Jesus Christ and the early Christian communities, emphasized 

charity, love, and fairness in business dealings, promoting the idea that wealth should be shared with the needy and that 

businesses should operate justly. 

Islamic ethics, rooted in the Qur'an and the Hadith, revolutionized the way business was conducted during the Islamic Golden 

Age. Concepts like profit-sharing, ethical investment, and interest-free transactions became foundational to Islamic finance, 

shaping the global banking sector as we know it today. These religious teachings not only guided individual conduct but also 

influenced the legal and ethical structures of businesses, particularly in the context of trade and economic systems. 

By understanding the historical role of religious ethics in business, we can better appreciate their continued relevance today, 

especially in the context of modern corporate governance, sustainable business practices, and corporate social responsibility 

(CSR). The following sections will explore how the ethical teachings of these three Abrahamic religions offer distinct yet 

complementary values that can guide business leaders in the 21st century. 

 

2. JUDAISM, CHRISTIANITY, AND ISLAM – ETHICAL FOUNDATIONS 

Judaism: Ethical Foundations in Business 

Judaism, one of the oldest Abrahamic religions, provides a comprehensive set of ethical guidelines for business conduct, 

many of which are rooted in the Torah (the Hebrew Bible). These laws emphasize the importance of honesty, justice, and 

fairness in all economic transactions. 

The Torah contains several key principles that directly pertain to business ethics. For example, in Leviticus 19:35-36, it is 

commanded, "Do not use dishonest standards when measuring length, weight, or quantity. Use honest scales and honest 

weights." This passage highlights the critical importance of fair measurement and integrity in transactions, laying the.. 
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groundwork for the modern understanding of ethical business practices, including honesty in product quality and 

transparency in pricing 

One of the central tenets in Jewish business ethics is the prohibition of usury (charging excessive interest), as found in 

Exodus 22:25: "If you lend money to one of my people among you who is needy, do not be like a moneylender; charge him 

no interest." This prohibition against interest-based profit can be seen as an early form of economic equity, where the 

wealthy are not allowed to exploit the vulnerable through high-interest loans. In contemporary terms, this aligns closely with 

the principles of ethical finance and micro-lending. 

Jewish business ethics also promote social responsibility. The concept of Tzedakah, or charitable giving, is deeply 

embedded in Jewish culture. Jews are taught that they have a responsibility to give to those in need, a value that extends 

beyond charity to the business world. For example, in modern times, many Jewish-owned businesses practice corporate 

philanthropy, often funding educational initiatives or contributing to local community projects, thereby embodying the 

ethical obligation to assist the marginalized and disadvantaged. 

In the contemporary business environment, Jewish ethical principles continue to be applied, especially in the fields of 

sustainable investing and corporate governance. By adhering to these principles, Jewish business owners and leaders have 

influenced broader business practices, especially in regions where Jewish communities play a prominent economic role. 

Christianity: Ethical Teachings for Business Practice 

Christianity also offers a profound ethical framework for business, with teachings derived from the Bible, particularly the 

Gospels and the Pauline Epistles. Jesus Christ’s teachings on love, justice, and compassion provide a solid foundation for 

ethical business conduct. 

In the New Testament, there are several passages that emphasize the importance of fairness and accountability in business. In 

Luke 6:31, Jesus instructs, "Do to others as you would have them do to you," a principle often referred to as the Golden 

Rule, which is foundational in Christian ethics and is frequently applied in business. This passage underpins fair dealings 

and mutual respect in business transactions. It calls for honesty in dealings with employees, customers, and business 

partners, advocating for a humane approach to commerce. 

In Matthew 7:12, Jesus again emphasizes the importance of fair treatment and justice, which aligns with the Christian 

concept of equity in business. Furthermore, the Parable of the Workers in the Vineyard (Matthew 20:1-16) teaches the 

importance of fair compensation for labor. In this parable, a landowner hires workers throughout the day but pays them all 

the same wage, emphasizing the principle of fair wages for work done, a concept that echoes the modern fight for living 

wages and fair labor practices. 

The Apostle Paul’s writings also provide clear guidance for Christian business ethics. In 1 Timothy 6:10, Paul warns that 

"the love of money is the root of all evil," reminding Christians that the pursuit of profit should not come at the expense of 

moral integrity. This echoes a broader Christian teaching that businesses should prioritize ethical responsibility over pure 

financial gain. Many Christian organizations today incorporate this teaching into their business models, focusing on 

sustainable profits and long-term ethical goals rather than short-term monetary success. 

In modern business, many Christian-led businesses and organizations integrate these teachings into their operations. For 

instance, businesses like Chick-fil-A, a major American fast-food chain, have successfully integrated Christian values such 

as respect for workers and generosity into their corporate culture, even closing on Sundays to allow employees time for rest 

and family, as well as engaging in charitable work. 

Islam: Islamic Business Ethics 

Islamic business ethics are guided primarily by the Qur'an and the Hadiths (sayings of the Prophet Muhammad, PBUH), 

which provide a detailed ethical framework for conducting business with honesty, integrity, and social justice. One of the 

central principles of Islamic business ethics is the concept of halal (permissible) and haram (forbidden) transactions, where 

business activities are judged based on their adherence to moral and religious laws. 

A key Islamic principle in business is the prohibition of riba (interest), which is seen as exploitative and unjust. The Qur'an 

explicitly forbids the practice of charging interest on loans, as outlined in Surah Al-Baqarah (2:275-279), where it states: 

"Those who practice usury will not stand except as stand those who are driven to madness by the touch of Shaytaan." This 

prohibition fosters a financial system based on equity, profit-sharing, and risk-sharing, which forms the basis of Islamic 

finance. Today, the Islamic finance sector is growing rapidly, with Islamic banks and financial institutions offering sharia- 

compliant financial products that avoid interest and emphasize fairness and ethical investing. 

Islamic ethics also promote honesty and transparency in business. The Prophet Muhammad (PBUH) said, "The buyer and 

the seller have the option of canceling or confirming the bargain unless they separate." (Sahih Bukhari). This hadith 

underscores the importance of clear contracts and honest transactions, where both parties have full knowledge of the terms 

before committing to a deal. These principles continue to guide contract law and corporate governance in Muslim-majority 

countries and Islamic finance institutions globally. 

Moreover, Islam stresses the importance of social responsibility and caring for the less fortunate. The concept of zakat 
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(obligatory almsgiving) plays a crucial role in redistributing wealth within society. Businesses are encouraged to give a 

portion of their profits to those in need, thereby contributing to the welfare of the community. This principle is echoed in the 

modern business practice of corporate social responsibility (CSR), where businesses are encouraged to contribute to social 

causes and act as responsible corporate citizens. 

Islamic business ethics also emphasize environmental stewardship. The Qur'an calls for a balanced relationship between 

humans and the environment, as stated in Surah Al-A’raf (7:31): "O children of Adam, take your adornment at every masjid 

and eat and drink, but be not excessive. Indeed, He likes not those who commit excess." This has led to a growing focus on 

sustainable business practices in Muslim-majority countries and Islamic organizations, where companies are increasingly 

focusing on eco-friendly operations and ethical supply chains. 

 

3. COMMON ETHICAL THEMES ACROSS ABRAHAMIC FAITHS 

Honesty and Integrity in Business 

One of the most prominent ethical values shared across Judaism, Christianity, and Islam is the emphasis on honesty and 

integrity in business practices. All three religions hold the belief that truthfulness in transactions is not just a moral 

obligation but a divine command. Whether it involves business contracts, sales, or general dealings, the principle of honesty 

serves as the cornerstone of ethical business behavior. 

In Judaism, the Torah explicitly condemns false measures and dishonest trading practices, as seen in the verse from 

Leviticus 19:35-36: "Do not use dishonest standards when measuring length, weight, or quantity. Use honest scales and 

honest weights." This directive underscores the need for fairness and transparency in every transaction, emphasizing that 

the moral character of the individual is just as important as the financial outcome. 

Similarly, Christianity teaches that business transactions must be conducted with a spirit of truthfulness and fairness. Jesus 

Christ's teachings advocate for treating others as one would like to be treated, a concept that is central to the Golden Rule 

(Matthew 7:12). In business, this translates to fair pricing, honest marketing, and the avoidance of deceptive tactics. 

Christian ethics assert that business should be conducted without exploitation and with respect for human dignity, ensuring 

that no party is taken advantage of. 

In Islam, honesty is integral to business ethics. The Qur'an emphasizes the importance of integrity in transactions. Surah 

Al-Baqarah (2:282) encourages clear, transparent agreements between parties and urges honesty in documentation: "O you 

who have believed, when you contract a debt for a specified term, write it down." The importance of truthfulness is further 

highlighted in numerous Hadiths, where the Prophet Muhammad (PBUH) stated, "The buyer and the seller have the option 

of canceling or confirming the bargain unless they separate." This Hadith stresses the need for mutual consent and clarity, 

fostering an environment of trust and ethical dealings. 

Across all three faiths, the idea of honesty and integrity is not merely a suggestion but a moral imperative that directly 

impacts the success of business transactions. When businesses fail to uphold these values, they risk undermining trust, 

which can lead to reputation damage, legal ramifications, and the loss of customer loyalty. 

Social Responsibility and Charity 

Another key ethical theme that spans all three Abrahamic religions is the concept of social responsibility. Each faith has a 

deeply ingrained belief in the need to care for the less fortunate and contribute to the welfare of society. This concept has 

found its way into modern business practices through the idea of corporate social responsibility (CSR), where companies 

are encouraged to make a positive impact on society and the environment. 

In Judaism, the practice of Tzedakah (charity) is central to the faith. Jewish law mandates the giving of charity to those in 

need, with an emphasis on the importance of justice and equity. In the book of Deuteronomy (15:11), it states, "There will 

never cease to be poor in the land. Therefore I command you, 'You shall open wide your hand to your brother, to the needy 

and to the poor in your land.'" This teaching encourages Jewish individuals and communities to ensure that the less fortunate 

are supported, not just through personal acts of charity but also through collective efforts. In the business world, Jewish 

entrepreneurs and corporations often allocate a portion of their profits to charity, thus continuing the tradition of social 

responsibility. 

Christian teachings on charity are equally strong. Jesus Christ repeatedly emphasized the need to care for the poor, sick, 

and marginalized. In Matthew 25:35-40, Jesus says, "For I was hungry and you gave me something to eat, I was thirsty and 

you gave me something to drink..." This passage highlights that true Christian faith is demonstrated not just in personal piety 

but in actions that promote social welfare. Many Christian-led organizations have thus adopted CSR initiatives, such as food 

banks, housing programs, and support for the homeless, reflecting the spirit of compassion and generosity central to 

Christianity. 

Islam, too, places a strong emphasis on social justice and charity. The obligation of Zakat, or almsgiving, is one of the five 

pillars of Islam, mandating Muslims to donate a percentage of their wealth to those in need. The Qur'an stresses the 

importance of giving for the well-being of society, as seen in Surah Al-Baqarah (2:177): "It is not righteousness that you 

turn your faces toward the east or the west, but righteousness is in one who believes in Allah, the Last Day, the Angels, the 
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Book, and the Prophets, and gives his wealth, in spite of his love for it, to relatives, orphans, the poor, travelers, those who 

ask [for help], and for freeing slaves." This mandate encourages Muslim businesses to actively engage in charitable giving, 

ensuring that wealth is distributed equitably within society. 

The practice of corporate philanthropy has grown significantly in the past few decades, and many businesses, particularly in 

Muslim-majority countries, are inspired by the principles of Zakat to allocate a percentage of their profits to social causes. 

This principle encourages companies to be mindful of their moral obligation to support the well-being of the communities 

in which they operate. 

Justice and Fairness 

All three Abrahamic religions deeply emphasize the value of justice and fairness in business dealings. Justice, in this context, 

refers to ensuring that all parties are treated with equality and that rights are upheld. 

In Judaism, the concept of mishpat (justice) is a fundamental part of the faith, as shown in Deuteronomy 16:20: "Follow 

justice and justice alone, so that you may live and possess the land the Lord your God is giving you." In business, this 

translates to treating employees, customers, and business partners with fairness and ensuring that all contracts and 

agreements are carried out without exploitation. Jewish ethical teachings also promote the idea that fair wages must be paid 

for work done, and justice requires that the most vulnerable in society be protected. 

Christianity also teaches justice as an essential value, as seen in Luke 3:14, where John the Baptist instructs, "Don’t extort 

money and don’t accuse people falsely—be content with your pay." This passage underscores the importance of fair wages 

and the rejection of exploitative practices. In business, Christian principles demand that employers treat their workers 

fairly, and companies are called to ensure that business practices align with the ideals of justice. 

Islamic teachings on justice are equally robust, and the Qur'an repeatedly emphasizes the need for fairness and equity in 

business transactions. Surah An-Nisa (4:58) instructs, "Indeed, Allah commands you to render trusts to whom they are due 

and when you judge between people to judge with justice." In business dealings, this principle underscores the importance 

of honesty, transparency, and equitable treatment of all parties involved. It also demands that businesses are fair to 

employees, customers, and investors and that disputes are resolved through fair judgment. 

 

4. IMPLICATIONS FOR MODERN BUSINESS PRACTICES 

Integration of Religious Ethics in Corporate Strategy 

In today’s globalized and competitive business environment, companies are under increasing pressure not only to achieve 

financial success but also to ensure their practices are ethically sound and socially responsible. The values rooted in the 

Abrahamic religions—Judaism, Christianity, and Islam—offer timeless guidance that can significantly influence and 

improve corporate strategy. Integrating these religious ethics into business models can enhance organizational integrity, 

trust with stakeholders, and social impact. 

1. Ethical Leadership: 

Leadership is a cornerstone of any business, and its ethical framework greatly influences corporate culture. The Abrahamic 

faiths all emphasize the role of ethical leadership, where leaders are expected to embody integrity, fairness, and honesty. In 

Judaism, leaders are called to act as moral exemplars, ensuring their actions reflect their responsibility to both their followers 

and to God. Proverbs 16:12 states, “It is an abomination for kings to commit wickedness, for the throne is established by 

righteousness.” Similarly, Christianity holds that leaders should serve with humility and a commitment to justice, as 

reflected in Mark 10:42-45, where Jesus teaches that those who wish to lead must first be servants to others. 

In Islam, ethical leadership is similarly emphasized. The Prophet Muhammad (PBUH) said, “The best of leaders are those 

who serve the people” (Sahih Muslim). Muslim leaders are expected to act justly, treat others with fairness, and prioritize 

the well-being of their followers. Integrating these leadership principles into modern business can lead to greater employee 

loyalty, higher morale, and improved business ethics. 

Businesses that adopt these ethical leadership principles are more likely to inspire trust and foster a culture of accountability, 

which is crucial in an era where corporate scandals and unethical behavior are under intense scrutiny. 

2. Ethical Business Practices: 

The integration of honesty and fairness, drawn from Abrahamic religious teachings, into business practices can result in 

long-term sustainable growth. Companies that embrace ethical practices—such as fair trade, transparent pricing, and 

employee welfare programs—often gain a competitive advantage in the market. The influence of Abrahamic ethics on 

business practices ensures that companies do not exploit their workers, deceive their customers, or engage in unethical 

financial dealings. By upholding integrity in transactions, companies enhance their reputation, build customer loyalty, and 

contribute to the creation of a just society. 

The practice of charity is also a critical aspect of business ethics. In line with the Abrahamic faiths, businesses that give 

back to their communities—through donations, charity events, or supporting local causes—reinforce the idea that wealth 

should be used for the common good. Many modern companies now incorporate corporate social responsibility (CSR) 
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initiatives that reflect these religious values, showing that it is not only possible but beneficial to combine profit-making 

with the promotion of social welfare. 

3. Corporate Governance: 

Abrahamic religious principles advocate for transparency, accountability, and fairness in all dealings, which are essential for 

effective corporate governance. By adhering to these principles, businesses can create governance structures that prevent 

corruption, ensure equal treatment of employees and shareholders, and promote ethical decision-making. In Islam, the 

concept of Amana (trust) implies that business leaders are trustees of wealth and are accountable for its ethical use. The 

Qur'an states, "Indeed, Allah commands you to render trusts to whom they are due..." (4:58). This concept resonates with 

modern ideas of accountability in business governance, where companies must ensure they are managing resources 

responsibly and making ethical decisions. 

In Judaism, the importance of justice in governance is reinforced by the ethical imperative to treat everyone fairly and 

equally. This has a direct influence on modern business practices, particularly in the treatment of employees, contract 

negotiation, and dispute resolution. Christianity, too, emphasizes honesty in governance, with a call to prevent exploitation 

and ensure that leaders work for the welfare of all involved parties. The ethical foundations of Abrahamic religions can 

contribute to the development of governance structures that align with moral principles rather than profit- maximization at 

any cost. 

4. Environmental Responsibility: 

Environmental sustainability has become a key issue in contemporary business practices. The ethical teachings of the 

Abrahamic faiths can provide guidance on how to balance economic growth with environmental preservation. The 

principle of stewardship, a theme present in all three religions, calls on individuals and businesses to responsibly manage 

the resources entrusted to them by God. 

In Judaism, the idea of Tikkun Olam (repairing the world) emphasizes the responsibility to take care of the earth. The 

Torah teaches the importance of preserving natural resources, as seen in the commandment to allow the land to rest every 

seventh year (Leviticus 25:4). This can inspire businesses to adopt sustainable practices that prioritize environmental care, 

such as reducing waste, conserving energy, and supporting eco-friendly initiatives. 

In Christianity, the concept of stewardship is reflected in the belief that humans have a duty to care for the earth. The Bible 

teaches, "The earth is the Lord's, and everything in it" (Psalm 24:1), which has led to the development of Christian -led 

environmental organizations and corporate efforts to reduce carbon footprints and promote sustainability. 

In Islam, the concept of Khilafah (stewardship) extends to the environment. The Qur'an repeatedly stresses the importance of 

not wasting resources and taking care of the natural world. Surah Al-A’raf (7:31) advises, “Eat and drink, but do not waste by 

extravagance. Indeed, He does not like the wasteful.” This environmental ethic encourages sustainable business practices, 

including resource conservation, reducing waste, and ethical sourcing of materials. 

5. Trust-Building and Reputation Management: 

The concept of trust is central to Abrahamic religious teachings, and it is equally crucial for modern businesses. Trust is the 

foundation upon which all successful business relationships are built, whether between employer and employee, business 

partners, or companies and customers. Ethical business practices, grounded in Abrahamic teachings of honesty, integrity, and 

fairness, help businesses establish trust and maintain positive reputations. 

For instance, honesty in advertising, transparency in financial reporting, and a commitment to fair treatment of employees are 

key factors in maintaining a positive public image. When businesses fail to meet these ethical standards, they risk losing 

customer trust and damaging their reputation. 

The Abrahamic faiths emphasize that honesty and trustworthiness are not only moral obligations but essential for long- 

term business success. As the Qur'an reminds, “And do not mix the truth with falsehood or conceal the truth while you 

know [it]” (2:42). This ensures that businesses that uphold ethical standards in all their dealings will earn the trust of 

customers, employees, and partners, leading to long-term success. 

5. Challenges to Integrating Religious Ethics in Modern Business 

While the ethical teachings of the Abrahamic religions provide a solid foundation for ethical business practices, the 

integration of these principles into contemporary business environments is not without its challenges. These difficulties arise 

from various factors such as diversity in global markets, secular corporate environments, and the prioritization of profits 

over ethics. Understanding these challenges is crucial to finding solutions for the incorporation of religious ethics in 

business. 

1. Secular Nature of Modern Business Environments 

One of the primary challenges to integrating religious ethics in business is the secular nature of modern corporate 

environments. Many businesses operate in regions where the separation of church and state is a core principle, which often 

results in reluctance to incorporate religious values into the workplace. For example, companies in the West may face 

resistance to adopting religious ethics in their practices, as employees may view it as a potential imposition of religious 
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ideology on their personal beliefs. 

Moreover, in increasingly diverse workforces, there may be a fear of offending employees from different religious 

backgrounds. This diversity in faiths, along with the strong emphasis on maintaining neutrality in the workplace, can make 

it difficult to adopt religiously motivated ethical standards. For instance, companies may shy away from public displays of 

religious charity or prayer practices for fear of alienating non-religious or non-Abrahamic employees. 

However, businesses that actively create a culture of respect for religious diversity can still integrate values from the 

Abrahamic faiths in a way that promotes ethical practices without imposing religion on anyone. For example, promoting 

values such as honesty, fairness, and respect for employees’ well-being is in line with the ethical standards found in 

Judaism, Christianity, and Islam, without requiring adherence to religious observances. 

2. Profit Over Ethics Mindset 

Another significant challenge in integrating religious ethics into business practices is the profit-over-ethics mindset 

prevalent in many corporate sectors. In today’s competitive business world, the pressure to maximize profits often outweighs 

the importance of ethical considerations. This is particularly true in industries such as finance, tech, and manufacturing, 

where there is a constant push to increase revenues at the expense of ethical business practices. 

The teachings of the Abrahamic religions emphasize that wealth should be acquired ethically, and money should not 

become an idol. In Christianity, for instance, Matthew 6:24 teaches that "No one can serve two masters... You cannot serve 

both God and money." Similarly, Islamic ethics warn against the pursuit of wealth through unjust means, emphasizing that 

Riba (usury) and fraudulent practices are forbidden. Yet, many businesses may disregard these principles in the pursuit of 

short-term financial gain. 

The conflict between the profit maximization culture and religious ethics can be seen in practices such as exploitative 

labor, environmental degradation, and deceptive advertising. Businesses that prioritize profits above ethics may overlook the 

moral consequences of their actions, leading to scandals, consumer backlash, and reputational damage. 

To address this issue, businesses can adopt long-term strategies that align financial success with ethical practices. For 

example, socially responsible investing and sustainable business practices allow companies to prioritize the well-being of 

both people and the planet, which is consistent with the ethical teachings of the Abrahamic faiths. 

3. Lack of Knowledge and Understanding of Religious Ethics 

A further challenge in applying religious ethics to business practices is the lack of knowledge or misunderstanding of these 

religious principles, particularly in a corporate context. Business leaders and managers may lack the knowledge or awareness 

of how to translate religious ethical values into actionable business practices. While the Abrahamic religions offer rich ethical 

frameworks, there is often little guidance on how to apply these principles in day-to-day business decisions. 

For example, while Islamic finance principles are well-known within Islamic communities, non-Muslim business leaders 

may not fully understand the importance of ethical financial dealings such as avoiding Riba (interest) or engaging in fair 

trade practices. Similarly, Christian principles of honesty and integrity may be interpreted in different ways by different 

business leaders, depending on their understanding of scripture. 

To overcome this challenge, education and training are critical. Offering training programs on ethical leadership and 

corporate responsibility rooted in the Abrahamic religious values can help business leaders make ethically informed 

decisions that align with their personal or corporate values. Collaborations between religious scholars and business experts 

can help bridge the gap between theoretical ethics and practical business applications, providing companies with the tools to 

integrate religious ethics into their operations effectively. 

4. Globalization and Cultural Relativism 

Globalization presents another challenge to integrating religious ethics in business, particularly when businesses operate 

across diverse cultural contexts. What is considered ethical in one culture may not be viewed the same way in another, 

creating a challenge when trying to apply Abrahamic ethics universally. For example, bribery may be a common practice in 

some cultures, but it is strictly prohibited in the Abrahamic religions. Similarly, the treatment of employees, particularly in 

areas like labor rights and gender equality, can differ significantly from one region to another. 

The principle of cultural relativism asserts that ethical standards are relative to cultural contexts, and what is right or wrong 

varies across societies. This can lead to ethical conflicts when businesses seek to apply their religious ethical frameworks in 

countries where local customs or legal standards conflict with their values. For instance, while Islamic business ethics 

emphasize fair compensation for labor, certain countries may have lower minimum wage standards, making it difficult for 

businesses to comply with both local regulations and religious ethics. 

To address this issue, businesses can seek to find a balance between respecting local customs and adhering to universal 

ethical principles that align with their values. Additionally, cross-cultural training can help businesses navigate ethical 

dilemmas in global markets while ensuring they uphold their ethical standards. 

5. Resistance to Change in Established Corporate Structures 

Finally, resistance to change within existing corporate structures and mindsets can present a significant barrier to integrating 



Abraham John, Khalid Waheed 

Journal of Neonatal Surgery | Year: 2025 | Volume: 14| Issue 32s 

pg. 9640 

 

 

religious ethics into business. Many businesses have long-established practices that prioritize profit and efficiency over 

ethical considerations. Shifting these priorities to include religious ethical values such as justice, charity, and honesty may 

face internal resistance from stakeholders who are primarily concerned with financial performance. 

This challenge requires strong leadership and a clear vision of how incorporating religious ethics can contribute to long- 

term success and sustainability. The process of change may involve revising corporate policies, retraining employees, and 

encouraging a cultural shift within the organization. Additionally, showcasing the business benefits of ethical practices, 

such as enhanced reputation, customer loyalty, and employee satisfaction, can help overcome resistance and make the case 

for integrating religious ethics in business. 

6. Case Studies of Religious Ethical Application in Business 

To better understand the practical application of Abrahamic religious ethics in business, examining case studies where such 

principles have been successfully implemented can provide valuable insights. These examples illustrate how businesses can 

integrate religious ethics into their operations while maintaining profitability and sustainability. Case studies can also 

highlight the benefits and challenges of this integration in real-world scenarios. 

1. Islamic Finance: Promoting Ethical Investment 

One of the most prominent examples of Abrahamic religious ethics in business is the field of Islamic finance, which 

operates according to Shariah law and incorporates ethical principles rooted in Islamic teachings. Islamic finance prohibits 

activities such as usury (Riba), speculation (Gharar), and investment in industries deemed harmful, such as alcohol, 

gambling, and tobacco. Instead, it encourages profit-sharing arrangements, such as Mudarabah and Musharakah, and 

investments in businesses that promote social justice and ethical practices. 

A notable example of Islamic finance in action is the Islamic Bank of Britain (IBB), which offers a range of financial 

products that comply with Shariah principles. By providing interest-free loans, the bank helps individuals and businesses 

avoid falling into the trap of debt cycles and instead encourages investment in productive and ethical ventures. The success of 

Islamic banking demonstrates that businesses can be profitable while adhering to religiously grounded ethical principles. 

In addition, the growth of Islamic banking in countries such as Malaysia, Saudi Arabia, and the United Arab Emirates 

showcases the global appeal of ethical finance. These institutions provide not only an alternative to conventional banking 

but also a model for businesses to follow when seeking to operate in alignment with religious ethics. 

2. Fair Trade and Corporate Social Responsibility (CSR) in Christian-Influenced Companies 

Christian principles of justice, charity, and integrity have significantly influenced the development of Fair Trade 

organizations, which aim to create a more equitable global economy. Fair Trade businesses ensure that producers in 

developing countries receive a fair wage for their goods, thereby promoting economic justice and sustainability. These 

organizations often prioritize environmental responsibility, human rights, and community empowerment, in line with 

Christian teachings that emphasize the importance of caring for the poor and marginalized. 

A well-known example is the Divine Chocolate Company, which is co-owned by Kuapa Kokoo, a cooperative of Ghanaian 

farmers. The company ensures that farmers receive a fair price for their cocoa, which aligns with Christian ethical 

teachings of fairness and compassion. Divine Chocolate's commitment to ethical sourcing not only promotes social justice 

but also enhances the company's reputation, attracting customers who value ethical consumerism. 

Christian ethics also influence corporate social responsibility (CSR) initiatives in mainstream companies. For example, The 

Body Shop, a well-known cosmetics retailer, incorporates Christian values of compassion and environmental stewardship 

into its business model. The company has long advocated for ethical sourcing of ingredients, promoting animal welfare, and 

supporting human rights initiatives. The company's commitment to sustainability and community trade aligns with 

Christian principles of stewardship of the Earth and caring for others. 

3. The Role of Charity in Business: Zakat and Corporate Giving in Islam 

The concept of Zakat, one of the Five Pillars of Islam, serves as a model for integrating charity into business operations. 

Zakat requires Muslims to give a portion of their wealth to those in need, typically 2.5% of their savings each year. Many 

businesses have adopted this principle by committing a portion of their profits to charity, as a way of fulfilling their social 

responsibilities. 

A significant example is the Al-Rajhi Bank in Saudi Arabia, one of the largest Islamic banks in the world. The bank has a 

long-standing commitment to Zakat and other forms of charity, including funding social welfare programs, educational 

initiatives, and healthcare projects. The bank’s philanthropic efforts are deeply rooted in the Islamic ethical imperative of 

giving back to society and promoting social welfare. 

Moreover, many other businesses in the Middle East and Southeast Asia integrate Zakat into their corporate social 

responsibility (CSR) programs, ensuring that a portion of their earnings is distributed to the poor and needy. This practice 

not only fulfills an Islamic obligation but also contributes to community development, demonstrating how religious ethics 

can shape business practices and social impact. 

4. The Ethical Leadership of Whole Foods: Christian Values in Corporate Management 
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Whole Foods Market, a popular supermarket chain known for its focus on natural and organic products, provides an 

example of how Christian values can inform business practices, particularly in the realm of ethical leadership and employee 

well-being. Whole Foods’ leadership has been heavily influenced by the principles of compassion and integrity, which are 

central to Christian ethics. The company’s founder, John Mackey, has often emphasized the importance of creating a 

“conscious business” that prioritizes the well-being of employees and customers over profit maximization. 

Whole Foods’ commitment to fair wages, employee empowerment, and environmental sustainability aligns with Christian 

teachings on dignity of labor and stewardship of the Earth. In addition, the company’s strong focus on ethical sourcing and 

community welfare reflects the Christian emphasis on love for one's neighbor and social responsibility. 

In this way, Whole Foods serves as an example of how Christian ethical principles can guide corporate leadership and 

decision-making, even in a highly competitive market. The company’s approach to ethical business practices demonstrates 

that it is possible to achieve financial success while staying true to moral values. 

5. Ethical Business Practices and Environmental Sustainability: Judaism and the Green Business Model 

Judaism’s teachings on environmental stewardship and ethical business practices have influenced the rise of green 

businesses focused on sustainability and environmental conservation. Jewish ethical teachings emphasize the importance of 

protecting the Earth and preserving natural resources for future generations. This concept, known as Tikkun Olam 

(repairing the world), aligns with the growing trend of corporate environmental responsibility. 

One example of this is the Seventh Generation Company, a business that manufactures eco-friendly cleaning products and 

household goods. The company’s commitment to environmental sustainability is based on the Jewish value of caring for 

creation and ensuring that business practices do not harm the environment. Seventh Generation has committed to reducing 

its carbon footprint, using renewable energy, and promoting recycling, all while aligning its business with ethical principles 

that reflect Jewish values of stewardship and justice. 

7. The Benefits of Integrating Abrahamic Religious Ethics in Business 

Integrating Abrahamic religious ethics into business practices offers numerous benefits for companies, employees, 

consumers, and society at large. These ethical principles, which are grounded in Judaism, Christianity, and Islam, promote 

values such as fairness, justice, honesty, and compassion, which can enhance business operations and contribute to a 

positive corporate culture. Below, we explore the key benefits of applying Abrahamic religious ethics to modern business 

practices. 

1. Enhancing Corporate Reputation and Trust 

One of the significant benefits of incorporating Abrahamic ethical principles into business is the improvement in corporate 

reputation and trust. Businesses that adopt ethical and morally responsible practices earn the trust and respect of 

consumers, employees, and investors. When a company is seen as transparent, fair, and compassionate, it creates a positive 

public image that attracts loyal customers and partners. 

For instance, companies like Patagonia, which focus on ethical sourcing and sustainability, and Ben & Jerry’s, which 

advocates for social justice and environmental protection, have built strong reputations based on their commitment to 

ethical practices. Similarly, businesses that embrace Islamic finance principles—such as avoiding usury and investing in 

socially responsible ventures—demonstrate their commitment to fairness and honesty, which fosters customer loyalty and 

trust. 

The positive reputation gained through such ethical practices not only helps in building brand loyalty but also attracts ethical 

investors who value companies with a strong commitment to integrity and corporate responsibility. 

2. Strengthening Employee Morale and Loyalty 

Businesses that integrate Abrahamic religious ethics often see a significant improvement in employee morale and loyalty. 

When a company prioritizes ethical practices that align with religious principles, employees are more likely to feel that their 

work is meaningful and contributes to the common good. This leads to increased job satisfaction, higher levels of employee 

engagement, and a stronger commitment to the company's mission. 

Incorporating Christian values such as compassion and justice, or Islamic principles like honesty and social responsibility, 

fosters a positive work environment where employees feel valued and respected. This approach can reduce employee 

turnover, enhance teamwork, and improve overall productivity. When employees understand that the company they work 

for is committed to ethical principles and not just profit, they are more likely to stay loyal and contribute to its success. 

Additionally, businesses that implement ethical leadership, such as that seen in Whole Foods Market, create an atmosphere 

where respect, integrity, and fair treatment are the foundation of workplace culture, leading to greater employee satisfaction 

and productivity. 

3. Promoting Sustainable Business Practices 

Integrating Abrahamic religious ethics into business strategies can encourage companies to adopt sustainable practices. 

Both Islamic and Christian teachings emphasize the importance of environmental stewardship and responsibility toward 



Abraham John, Khalid Waheed 

Journal of Neonatal Surgery | Year: 2025 | Volume: 14| Issue 32s 

pg. 9642 

 

 

nature. Judaism, too, underscores the concept of Tikkun Olam, or repairing the world, which involves preserving the 

environment for future generations. 

For instance, businesses that follow Islamic ethical principles often prioritize sustainable practices such as using eco- 

friendly materials, reducing carbon footprints, and ensuring ethical sourcing. A prominent example is Seventh Generation, 

which manufactures green cleaning products and operates with a commitment to environmental conservation in line with 

Jewish teachings on stewardship. 

Similarly, Christian values of caring for God's creation have inspired many businesses to adopt environmentally friendly 

practices. Companies that engage in fair trade, for instance, often implement sustainable farming techniques and promote 

eco-friendly products, thus contributing to the well-being of the planet. This not only benefits the environment but also 

resonates with consumers who are increasingly concerned about environmental sustainability. 

Incorporating sustainability into business models not only aligns with religious ethics but also provides a competitive 

advantage in today’s market, where consumers and investors are becoming more conscious of ethical practices and their 

impact on the planet. 

4. Fostering Social Justice and Economic Equality 

One of the key advantages of applying Abrahamic religious ethics in business is the promotion of social justice and 

economic equality. Both Christianity and Islam emphasize the importance of helping the poor, redistributing wealth, and 

ensuring that everyone has access to basic resources. Judaism similarly teaches the value of justice and equality, with a 

strong focus on treating others fairly and helping those in need. 

In the business context, these principles can be applied through initiatives such as fair wages, equitable employment 

practices, and community development programs. Companies that prioritize fair trade and social impact often aim to 

empower marginalized communities, create equal opportunities, and promote economic inclusion. 

The Divine Chocolate Company, for instance, provides a model for how a business can empower small-scale farmers in 

Ghana by offering fair wages and direct ownership in the company. Similarly, businesses that embrace Zakat (charitable 

giving in Islam) contribute a portion of their profits to support community welfare and help reduce poverty. These ethical 

practices contribute to a more equitable society and foster a sense of shared responsibility within the community. 

5. Enhancing Long-Term Profitability and Sustainability 

While some businesses may initially be hesitant to adopt Abrahamic religious ethics due to perceived costs or challenges, 

research has shown that businesses that adhere to ethical principles often experience long-term profitability and 

sustainability. Abrahamic ethics prioritize practices that benefit both the company and the community, focusing on long- 

term value creation rather than short-term profit maximization. 

A focus on ethical practices such as honesty, transparency, social responsibility, and sustainability builds brand loyalty and 

attracts customers who value these principles. Over time, this results in reduced risks, greater customer retention, and the 

ability to navigate regulatory challenges effectively. Furthermore, businesses that invest in ethical leadership and corporate 

social responsibility enjoy enhanced reputations, which can help them weather market fluctuations and enhance long-term 

success. 

For example, Patagonia’s commitment to environmental sustainability has led to increased sales and customer loyalty, even 

though it may involve higher operational costs. This is a testament to the fact that companies that align their business 

practices with ethical and religious principles often experience greater long-term success and financial stability. 

8. Challenges of Implementing Abrahamic Religious Ethics in Business 

Despite the many advantages of integrating Abrahamic religious ethics into business practices, there are several challenges 

that companies may face when attempting to implement these principles. These challenges range from cultural differences 

and economic pressures to misunderstandings of religious teachings in a business context. Below, we explore the most 

significant obstacles to the integration of Abrahamic religious ethics into modern business practices. 

1. Cultural and Religious Diversity in Global Business 

One of the primary challenges businesses face when incorporating Abrahamic religious ethics is the diversity of cultures 

and religions in global business settings. Companies that operate internationally must navigate the complexities of interacting 

with people from different cultural and religious backgrounds. While the core values of Judaism, Christianity, and Islam— 

such as honesty, fairness, and justice—are universal, their application in business may vary according to local cultural 

norms and religious interpretations. 

For example, in predominantly secular or non-Abrahamic regions, religious ethics may not resonate with all employees or 

customers, which can lead to challenges in balancing faith-based values with secular business practices. Additionally, 

business leaders who attempt to impose religious principles in a diverse work environment may inadvertently alienate 

employees or customers who do not share the same religious beliefs. 

To overcome this challenge, businesses must adopt a respectful and inclusive approach when applying Abrahamic religious 

ethics, focusing on the universal ethical principles that align with the core values of all religions and cultures. 
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Interfaith dialogue and cross-cultural understanding can also help bridge these gaps, enabling businesses to implement 

ethical practices in a way that is respectful to the diversity of their workforce and customer base. 

2. Balancing Profit Motive with Ethical Standards 

A major obstacle in the implementation of Abrahamic religious ethics in business is the potential conflict between profit 

motives and ethical standards. Business leaders often face pressure to maximize short-term profits, which can lead to 

ethical compromises or decisions that undermine the principles of honesty, fairness, and social responsibility. 

For instance, a company might be tempted to cut costs by exploiting labor in developing countries, neglecting fair wages, 

or violating environmental regulations in order to increase its profit margins. Such practices contradict the ethical teachings 

of Abrahamic religions, which emphasize justice, fair treatment of employees, and stewardship of the earth. However, the 

challenge lies in finding the right balance between making profit and adhering to ethical principles. 

To address this challenge, business leaders must adopt a long-term vision that prioritizes sustainable profits over short-term 

financial gains. They can implement ethical decision-making frameworks that incorporate Abrahamic religious principles 

such as honesty, transparency, and social justice. By aligning their business models with these values, companies can not 

only boost their reputation but also generate long-term profits by fostering customer loyalty and attracting ethical investors. 

3. Lack of Religious and Ethical Knowledge Among Business Leaders 

Another challenge in applying Abrahamic religious ethics to business is the lack of understanding among business leaders 

about how to implement religious principles in a corporate context. Many business professionals may not be well-versed in 

religious teachings and may not fully understand how these values can be integrated into business decisions, policies, and 

operations. Without a deep understanding of the core ethical principles of Judaism, Christianity, and Islam, leaders may 

struggle to make decisions that align with these religious teachings. 

To overcome this challenge, companies can invest in ethical training for their executives and staff, educating them about 

the importance of religious ethics in business practices. This can include providing workshops, seminars, and reading 

materials on how Abrahamic religious values can inform corporate behavior and decision-making. Moreover, companies 

could establish ethics committees or advisory boards that include religious scholars or individuals with expertise in 

business ethics and faith-based leadership to provide guidance on ethical issues. 

4. Competing Business Models and Global Market Pressures 

In today’s globalized economy, businesses face intense competition, which can make it difficult to uphold ethical standards 

consistently. Companies that prioritize Abrahamic religious ethics might be at a competitive disadvantage compared to 

businesses that engage in unethical practices to cut costs or increase profits. For instance, companies that adhere to Islamic 

finance principles may choose not to engage in interest-based transactions or may focus on socially responsible investing, 

which could limit their opportunities for high returns. 

Furthermore, global market pressures often encourage businesses to focus on cost-cutting measures, which may conflict 

with the ethical standards promoted by Abrahamic religions. This can lead to tough decisions about whether to prioritize 

ethical standards or meet market demands. 

To address this challenge, businesses can adopt a strategy of ethical differentiation, emphasizing their commitment to 

Abrahamic religious values as a competitive advantage. By appealing to ethical consumers and socially conscious 

investors, businesses can carve out a niche market that values their commitment to integrity and responsibility. Corporate 

social responsibility (CSR) initiatives and sustainability programs can also help companies balance ethical principles with 

market pressures, demonstrating that it is possible to make a positive impact on society while achieving business success. 

5. Resistance to Change and Institutional Inertia 

Implementing Abrahamic religious ethics in business may be met with resistance to change, especially in companies with 

long-standing practices and established business models. Organizational cultures that prioritize profit maximization, 

hierarchical decision-making, and short-term goals may be reluctant to embrace the more values-driven approach 

encouraged by Abrahamic ethics. 

Resistance to change can be particularly challenging when employees or management are accustomed to operating in a 

secular business environment where ethical considerations are often secondary to profit generation. Overcoming 

institutional inertia requires strong leadership, a commitment to ethical values, and a willingness to re-evaluate business 

practices in light of religious principles. 

To address this challenge, business leaders must model ethical behavior and champion the integration of Abrahamic 

religious values throughout the organization. They can begin by incorporating ethical values into the company’s mission 

statement and performance metrics, ensuring that integrity, social responsibility, and environmental stewardship are part of 

the corporate identity. Employee training, incentive programs, and leadership development initiatives can also help foster a 

culture of ethical decision-making and encourage employees to embrace faith-based ethics in their daily work. 
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5. CONCLUSION AND RECOMMENDATIONS 

In conclusion, the integration of Abrahamic religious ethics into contemporary business practices offers a transformative 

potential for companies aiming to balance profit with social responsibility. The core values of Judaism, Christianity, and 

Islam—such as honesty, justice, compassion, and respect—are timeless ethical principles that can guide businesses toward 

more ethical decision-making and sustainable success. However, the challenges of implementing these principles are 

considerable and cannot be overlooked. 

Businesses must navigate cultural diversity, manage global market pressures, and balance profit motives with ethical 

obligations. Additionally, leaders need to be equipped with a deep understanding of religious ethics and how these can be 

applied within the context of modern business. As companies strive to incorporate these values into their practices, they will 

undoubtedly face resistance, especially in environments where secularism prevails or where profit maximization is 

prioritized above all else. 

Despite these challenges, the benefits of implementing Abrahamic religious ethics in business are substantial. These 

principles can contribute to enhanced corporate reputation, improved employee satisfaction, and stronger consumer loyalty. 

In the long run, businesses that adhere to ethical values are more likely to achieve sustainable growth and contribute 

positively to the society in which they operate. 

 

6. RECOMMENDATIONS FOR IMPLEMENTATION: 

Ethical Training Programs for Leaders and Employees: To ensure the effective integration of Abrahamic ethics, businesses 

should invest in training programs that educate leaders and employees about religious principles and their application in 

business. This will help create a shared understanding of the ethical framework guiding decision-making within the 

organization. 

Developing Ethical Business Models: Companies should strive to create business models that reflect the core values of 

Abrahamic religions. This includes ensuring fair labor practices, transparent financial reporting, and environmental 

sustainability in line with ethical teachings. 

Incorporating Religious Ethics into Corporate Mission Statements: By embedding Abrahamic ethical values into the 

company's mission statement, businesses can signal their commitment to upholding these values and provide clear guidance 

for decision-making at all levels of the organization. 

Encouraging Interfaith Dialogue: For companies operating in multicultural environments, fostering interfaith dialogue 

can help facilitate a deeper understanding of diverse religious values and their role in business ethics. This can be done 

through workshops and conferences that bring together people of different faiths to discuss ethical issues in business 

Monitoring and Accountability Mechanisms: Companies should establish monitoring systems to ensure that ethical 

standards are upheld consistently across all operations. These systems can include ethics committees, audit systems, and 

employee feedback channels to identify potential ethical violations and address them promptly. 

Focus on Long-Term Sustainability: Business leaders should adopt a long-term perspective, prioritizing ethical conduct 

over short-term profits. This means developing strategies that promote sustainability, both in terms of financial health and 

social responsibility. 

Promoting Social Responsibility: Companies should be proactive in addressing social issues such as poverty, 

environmental degradation, and inequality, in alignment with the values of compassion and justice found in Abrahamic 

religions. By contributing to community development and humanitarian efforts, businesses can positively impact society 

while staying true to their ethical values. 

Final Thoughts: 

Incorporating Abrahamic religious ethics into contemporary business practices is not just about adhering to religious 

doctrines but about fostering a business environment that values people, respects the planet, and prioritizes ethical conduct. 

By doing so, businesses not only enhance their reputation but also contribute to the greater good of society, embodying 

values that are universally accepted and respected. 

The ethical guidance offered by Judaism, Christianity, and Islam can help businesses navigate the complex moral 

landscape of the modern world. By addressing the challenges and embracing the recommendations outlined above, 

companies can set an example of corporate integrity and social responsibility that serves as a model for others to follow 

 

REFERENCES 

[1] Friedman, M. (1970). The Social Responsibility of Business is to Increase its Profits. The New York Times 

Magazine. 

[2] Crane, A., & Matten, D. (2016). Business Ethics: Managing Corporate Citizenship and Sustainability in the 

Age of Globalization (4th ed.). Oxford University Press. 

[3] Schwartz, M. S. (2001). The Nature of the Relationship Between Corporate Codes of Ethics and Behaviour. 



Abraham John, Khalid Waheed 

Journal of Neonatal Surgery | Year: 2025 | Volume: 14| Issue 32s 

pg. 9645 

 

 

Journal of Business Ethics, 32(3), 247–262. 

[4] Novak, D. (1992). Jewish Social Ethics. Oxford University Press. 

[5] Dorff, E. N. (2005). The Way Into Tikkun Olam (Repairing the World). Jewish Lights Publishing. 

[6] Sacks, J. (2003). To Heal a Fractured World: The Ethics of Responsibility. Schocken Books. 

[7] Holy Bible, New International Version. (2011). Zondervan. 

[8] Pope Francis. (2015). Laudato Si’: On Care for Our Common Home. Vatican Press. 

[9] Paul VI. (1967). Populorum Progressio – On the Development of Peoples. Vatican. 

[10] Stackhouse, M. L. (1995). On Moral Business: Classical and Contemporary Resources for Ethics in Economic 

Life. Eerdmans Publishing. 

[11] Beabout, G. R., & Echeverria, E. J. (2014). The Two Wings of Catholic Social Teaching: Charity and Justice. 

Catholic University of America Press. 

[12] Quran. Trans. M. A. S. Abdel Haleem. (2004). Oxford University Press. 

[13] Kamali, M. H. (2002). Islamic Commercial Law: An Analysis of Futures and Options. Islamic Texts Society. 

[14] Chapra, M. U. (2000). The Future of Economics: An Islamic Perspective. Islamic Foundation. 

[15] Al-Qaradawi, Y. (1999). Fiqh al-Zakah: A Comparative Study (Vols. 1 & 2). Scientific Publishing Centre. 

[16] Vogel, F. E., & Hayes, S. L. (1998). Islamic Law and Finance: Religion, Risk, and Return. Kluwer Law 

International. 

[17] El-Gamal, M. A. (2006). Islamic Finance: Law, Economics, and Practice. Cambridge University Press. 

[18] Visser, W. (2008). Corporate Social Responsibility in Developing Countries. In The Oxford Handbook of 

Corporate Social Responsibility. Oxford University Press. 

[19] Carroll, A. B., & Shabana, K. M. (2010). The Business Case for Corporate Social Responsibility: A Review of 

Concepts, Research and Practice. International Journal of Management Reviews, 12(1), 85–105. 

[20] Solomon, R. C. (1992). Ethics and Excellence: Cooperation and Integrity in Business. Oxford University Press.. 


